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Lesson Two: 

Pricing



WELCOME!

In this lesson we're going to cover all things

PRICING. 

 

You'll learn...

 

--> My exact pricing formula

 

--> How to price for different sizes (for a

cohesively priced body of work)

 

--> How to price with frames

 

--> How to price prints

 

 

 

 



The Right Price

I know that pricing can be a stress point for artists. I want to
start this lesson by saying that people don't necessarily buy
something when it's the cheapest or most expensive, but you'll
get the best results when the price is RIGHT.
 
The value exchange should feel equal on both ends. The price
should  matches the market, as well as your own energy output.
 
Because it can be difficult to see numbers clearly when it
comes to our art, I recommend going through the process I'm
going to present and then following that formula.
 
 
FINDING YOUR RIGHT PRICES: THE PROCESS
 
Step 1: Find the average prices in your market. 
 
Do some research of artists who seem to be at a similar level
as you: years making art, time in business, skill level, etc. who
are selling in a similar environment/market to the one you'd like
to sell in. I recommend looking at the shops of at least 10 other
artists.  Gather the numbers and take an average based on
size.
 
 
Step 2: Where are you similar or different to these other
artists?
 
Do you use WAY more expensive materials? Or work in a style
that obviously takes way more hours? Consider any factors that
might indicate that you need to charge more or less. 
 
 



Step 3: Energetic Check-In
 
Try this base number on for size. When you imagine yourself
receiving this amount for your piece  do you feel guilty, like you
were way overpaid? Or  do you feel like you gave your work
away too cheap? Keep tweaking the number until you can get
this exchange to feel as equal and neutral as possible.
 
Of course,  pricing can pull on our self-worth strings and,
depending on  relationship to money, it might be hard to find a
seemingly fair number. If this is the case, go ahead and just
start with the base number and see how you feel after a
couple sales. 
 
Pricing By Size
 
I find pricing by size, with variations for materials (like canvas v.
paper), to be the most simple method.  Depending on the kind
of work you do it may make more sense for you to charge by
hours spent.
 
(Of course, art has so much more value than the space it takes
up on a wall, but for consistency's sake I find it helpful to have
some sort of price marker.)
 
Pricing a Collection By Size
 
Within a series, or an entire body of work it's important to have
congruent prices.  I find the best way to achieve this is to mark
pieces by size.
 
To price a body of work you want to you want to find how
much you have valued your work by square inch. To find this
number  divide the price you  decided on above  by square
inches of the work (lenght x width will give you the square
inches).
 
 
 
 
 
 



For example, if you are charging $100 for a 9 x 12 in. piece...
 
9 x 12 = 108
 
108 / 100 = 1.08
 
You are charging  $1.08 per square inch.
 
You then want to apply this formula to all pieces in the collection.
This keeps each piece appropriately priced based on the value you
decided on with the above exercise.
 
Once you've done this for all your pieces, step back and do the
energetic check in at each size. Does this value feel right? If not,
you may want to reevaluate the original value per square inch,
tweaking it and checking in until it feels right.
 
 
Pricing With Frames
 
If you're going to sell your work framed, you need to account for
the frame cost. My recommendation is to add the frame cost plus
25%- 50% of the frame cost to the price.
 
So for a frame that cost $20....
 
$20 (frame cost) + $10 (50% of frame cost) + $100 (price of art by
itself = $130  (total cost for art with frame)
 
 
Pricing For Prints
 
I recommend following the same formula as above...researching
the market cost and then doing the energetic check in.  When
researching be sure to pay attention to if the prints are open
edition or limited addition, as limited addition should cost more.
 
Be sure to take into account the cost of making the print so you
know what your profit margins are.  
 
 



YOUR PRICES WILL CHANGE AS YOU GAIN EXPERIENCE.
 
Hopefully-- they go up! As your skills, accolades and experience
increase, so should your prices. Finding the right way to increase
your prices without placing yourself too far outside of the market is
a delicate balance. I recommend increasing by 10% at a time to
feel things out.
 
That being said, it's okay if you need to experiment with 
 lowering your prices in the beginning. You have full permission 
 to do things in alignment with you and YOUR art. You
certainly don't have to put high price tags on your work if that
doesn't feel right for you.
 
 
 
 
 
 
 

That concludes the PDF guide for this lesson.

Thanks for following along and I'll see you for the

next one!
 
 
 
 
 
 


