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WELCOME!

In Week One  we talked about how to set up

your Instagram so that when someone lands on

it, they see your beautifully presented business

and, hopefully, give you a follow! 

 

In this lesson, you're going to learn about how

to create ongoing content to keep those

followers engaged and loving what you do.

 

You'll learn about how to create engaging posts

and stories, and how to use the IG platform to

convert followers into buyers and SELL your

work.

 



The Instagram Platform

There are two major components to Instagram: your profile and
the ongoing content that shows up in your followers' feeds. We
addressed the former in Week One (for a refresh on selecting
images to keep your profile looking branded +  professional,
revisit Lesson Two of the first week). 
 
In this lesson we'll be unpacking the latter: how to create
valuable and quality content that keeps your followers
engaged on a regular basis.
 
As we dig into the content discussion keep in mind that some
of the main reasons people hang on out Instagram is for
pleasure and entertainment.  The idea is to create valuable
content that's enjoyable and engaging for your followers to
take in.
 
 
 
Your ongoing content  is your place to show what goes into
your process, who you are as a human and an artist, what you
love, what matters to you, how you operate in the day to day,
your enthusiasm + love for what you do, and what your art
life looks like beyond just the final pieces. 
 
 
 
 
The two main types of content that your followers see are your
posts and your stories.  We're going to dive into both.
 
 
 
 
 
 



All About Posts

When it comes to your posts the guidelines I recommend you
follow are...
 
--> Providing value to your followers (and, more specifically,
gearing that value toward your ideal buyer)
 
--> Keeping it relevant and on brand
 
Let's talk about the first piece.
 
When you think about your ideal buyer-- why do they
follow you? 
 
Go through a little imaginative exercise here to get some
clarity on this:
 
What's the best possible experience this potential buyer could
have in terms of seeing your content on a weekly basis?
 
How do they feel when they see your posts? 
 
Are they inspired? Entertained? Delighted? Intrigued?  Lusting
after beauty? Feeling a connection with what you share?
Feeling seen and heard, or like they're a part of something
bigger?
 
What do they love about seeing you and your work in their
feed?
 
Value doesn't have to be super complicated.  To get a better
idea of the different ways one can obtain value from content,
think about who you love to follow and why you love following
them. What type of value do you get from seeing their posts? 
 Why do you stick around and continue to engage?



The next best way to get ideas for your content  is to think of 5
different elements that make up your brand. Divide these
themes  into different types of posts and rotate through them.  
For example, I would say 5 themes that make up my own brand
are...
 
-- etheric, pastel-colored abstract art
-- mentoring, teaching + the journey of being an artist
-- the creative process
-- spirituality + soulful thinking
-- murals
 
(these elements will likely change AND become more clear as
you evolve!)
 
Elements of your own brand might be where you live, other
hobbies or themes from your lifestyle, what you're inspired by,
what type of artist you are, what you create, what you love to
talk about, a personality quirk, etc. The possibilities are endless
and will be unique to you!
 

When someone thinks of you, your art and/or your
business what would you like to immediately come to
their mind? Do a brainstorm and then do your best to
consolidate and narrow this down to 5 themes.
 
 

BRAND + POST CONTENT BRAINSTORM



ENGAGEMENT
 
The more engagement your post gets, the more people
Instagram will show it to (also known as the algorithm).
 
While it can be frustrating (if you let it get to you!), this also  gets
you in the habit of paying EXTRA close attention to what your
followers respond to. Which is honestly a great business practice,
in general.
 
Ways to boost engagement are....
 
--> Share something in your caption that people feel compelled
to respond to. This could be a question you ask directly, or
sharing a story that elicits a response.
 
-->  Share something shareable! When people repost you, send
your post to a friend or share it in their stories it boosts
engagement (and gets the word out to more people). This is
where resonate quotes or illustrations can do wonderfully. 
 
--> Share a killer image. Revisit the lesson on photography for
specifics but-- natural light!  I've often found that a few pieces
nicely photographed together can do quite well, too.
 
In simple terms, pay attention to what kind of caption AND
what kind of image does well with your followers. Pairing
those two things together is your best bet for  "beating" the
algorithm. 
 
QUALITY OVER QUANTITY
 
With the changing ways of IG, I would actually recommend
making 3-4 quality posts per week rather than posting every day
just to post. Engagement and quality is your best friend when it
comes to posts. 



 This new-ish feature that allows you to post 15 second video clips
and share images is wildly popular. Many people hangout on
Instagram for the stories alone.  And, since they only last for 24
hours,  they don't need to be  as curated  or perfectly crafted as
your posts.
 
If posts are where you put in some effort to create beautiful and
meaningful content, stories are where you get to be even more
human. Show your messes, your personality, your day-to-day and a
bit a more of your reality (IF that's cohesive with your brand).
 
It's also where you get to use the magic of VIDEO. Video
content, whether it be of your process or yourself talking, is super
engaging for people and invites them into your world in a whole
other way.
 
I recommend going through the exercises I've been presenting so
far in regard to what your ideal buyer would love to see and what's
in line with your brand.
 
Some ideas for story content are....
 
-- Your process (mixing paints, sketching, setting up your space,
marks on the canvas, etc. etc.)
 
-- The "mundane" behind-the-scenes parts. Art shopping,
cleaning your art space, prepping pieces to go out, packing +
shipping work. This might be common place to you but it's often
fascinating to your followers.
 
 
 

Stories



-- Show up and talk! Talk about your art, your process, what you're
working on, what you're navigating. Anything that's from the heart
and would be relevant to your biz + your followers. I know this can
be CRAZY scary for some and it's not a requirement. BUT it can
really give your people a chance to get to know you and see that
you're a real person. The more you practice the less scary it gets ;) 
 
-- Educate. Stories are a great place to provide value in the form
of information. You can talk or write text over photos in small
segments. Maybe it's something you've learned in the process that's
relevant to life. Or info about how to care for original art. Again--
whatever is on brand.
 
-- Let loose. Showing little bits of your personality and humor (if
that's natural for you) is EXCELLENT story content. It makes you
relatable and fun to follow along with.
 
 
STORY ENGAGEMENT
 
Stories also run on an algorithm, so pay attention to what gets
more views and responses. Double down on  that type of content 
 in your future stories. 
 
Ways to create more engagement within your stories are...
 
--> Invite DMs.  Ask a question or for an opinion. Or simply request
that if people relate or resonate with what you've shared they send
you a message. Not only is this great for engagement, but once
someone is  in you DM's you can create a more personal connection
with them. I recommend always responding to your DMs  (even if it's
short and sweet). 
 
--> Use clickable features. This could be tagging someone else's
handle, using a poll, quiz, question box or the little sliding emoji
feature. Anything where someone clicks boosts engagement. It's
also considered a "mini conversion." This is good for business as it
gets people in the habit of taking action with you! 
 
 
 



USE STORIES TO GET TO KNOW YOUR PEOPLE
 
The other great thing about stories is that, in addition to letting your
followers get to know you, YOU can get to know THEM. This is
crazy valuable information as a business owner.  You know all
that focus we've been putting on your ideal buyer? Well with stories
you can get REAL ANSWERS to  the questions we've been asking.
 
Wondering what size of works on paper your people prefer, or what
color palette they love more? Take a poll!
 
Wondering what they want to see more of on your Instagram?
Throw up a question box!
 
Want to know WHO is even following you? Set up a series of polls
asking for the details about who's here!
 
Get creative with this and use these features to your advantage.
 
Some questions to send out to your people that may provide
valuable answers for your business are...
 
--> How would you describe my work?
--> Where/how do you typically shop for art?
--> What's most important to you when buying an original piece?
--> What's been your biggest struggle when it comes to buying art?
--> What would you like to see more of from me?
--> What brought you to my page and what do you love about
following me?
 
Either use a poll, quiz or keep it open ended with a question box.
 
No need to  bombard your people with this all at once. But
sprinkling it throughout your content once a month or so can be SO
helpful.
 
 
 



Using IG to Sell 

SO-- you put all this time and energy into creating a beautiful
Instagram with aligned followers and engaging AF content...what's
the end game here?
 
It's can be easy to forget that IG is a tool for your BUSINESS.
Meaning: the main purpose of doing all of this is to build
relationships with potential buyers so that they're paying
attention when it's time for you to sell something.
 
Eventually you want to...
 
a) direct these people off the IG platform and to your website and
shop
b) convert them to your email list  (with those lead magnets and
your link in bio, as per our lesson last week!)
c) convert them into buyers directly over IG!
 
As for a + b, the key here is to mention what's waiting for them over
on your website (new photos! new work in the shop! a new blog
post! etc.) and promote your free gift at least once a week (or
every other week depending on your posting rhythms).
 
Any sort of "ask" or advertisement shouldn't exceed 1/5 of the
content you share. The value you provide should far outweigh the
asking, but the asking is still a significant part of what you're doing
on the platform!
 
 
 
 
 



As for selling directly on the IG platform, this a great way to make
quick cash once you have an engaged following.  
 
Some ways you can do this are...
 
--> Run a silent auction on your IG Stories where people can "bid"
in the question box
 
--> Run a flash sale on your stories where you offer pieces for a
discounted price. This is a great way to get early sales on new work
or to unload older pieces.
 
-->  Run a "studies" sale (a personal favorite). This is a great way to
sell work  that didn't quite make it into a collection or isn't the same
as a perfected, finished piece-- but is still lovely art! It's a great
way to clear out your studio and offer budget-friendly originals.
 
--> Post a piece for sale that's available to IG only. This is great for
stand alone pieces and can often save you the hassle of even
adding it to your shop.
 
With all of these options make sure you mention the cost of
shipping and how the person will pay. My preferred method is to
have them send me a DM and then I will send them a link to pay
with Paypal. I also like to let them know how long they have to make
the payment (usually 24 hours) since the piece will be on hold. 
 
 
 
 
 

That concludes Lesson One of this week. 

I'll see you for the next one!


