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P D F  G U I D E
 

Week One: Foundations

 

 
Lesson One: 

Your Brand + Vision



I'm so thrilled you've said yes to this
journey.

WELCOME!

In this first lesson you're going to get clear on

the most ideal way to present yourself + your art

online. This could also be thought of as your

BRAND. 

 

BEFORE you start growing and bringing people

to your business, you want to make sure what

they are landing on is up to snuff.  Your

platforms should clearly, professionally and

beautifully represent you and your work.  

 

The first step in this direction is ensuring that

you YOURSELF have clarity on who you are as

an artist and what you create. There's some

invisible behind-the-scenes brainstorming that

goes into this, and we're going to dive into that

together here! 

 

In this lesson you're also going to get crystal

clear on your VISION, as well as WHO your work

is best for.  This will inform your direction as you

work your way through the course and help

guide all the smaller decisions you'll be faced

with while building your Art Biz.



Meet The Artist: 
Getting Clear On Your Brand

Think of your "brand" as the foundational  essence behind your
business. It's what others think of when they think of you + your
work.  It underlies everything from how you talk to your customers,
to how you design your website and what you post on social
media. 
 
It could be summed up simply as:
 
What are you about? 
What do people receive when they interact with and buy from
you? (...even  beyond a beautiful piece of art.  Joy ? Hope? 
 Inspiration? It's food for thought.)
 
The more CLEAR you are on your brand (or "business's essence" as I
like to think of it), the more it will act as a MAGENT that attracts
the right collectors and opportunities.
 
*Money Loves Clarity
*Buyers Love Clarity
 
Having clarity on your brand is not only important for the  growth of
your business, but it acts as trusted a guide for YOU as you build
and make small decisions along the way. 
 
The answers to the following questions are going to be
instrumental in how you understand your brand and make all of
your business-building decisions from here on out. I encourage you
to refer back to them throughout these four weeks and beyond! 
 
 
Let's begin to flesh out your brand by learning about YOU and
YOUR ART. I've given extra prompts for this one to give you plenty
of room to explore. It's likely that not all will be applicable to YOU,
so just answer what feels relevant to your own artist life!
 
 



PROMPTS FOR GETTING CLEAR ON

YOUR BRAND

 

What do you make? 

 

 

 

What is your work about?

 

 

 

Why do you make it? 

 

 

 

What is a common thread that shows up in what

you make? A color? Theme? Mood or subject?

 

 

 

 

As the artist, what's most important to you in the

process? The most important in the final

product?

 

 

 



PROMPTS FOR GETTING CLEAR ON

YOUR BRAND (CONT)

 

How did you start and what led you to be doing

this?

 

 

 

 

 

 

What lights you up the most about making

what you make?

 

 

 

 

 

Pick THREE words for how you'd love for

someone to feel when they encounter you, your

work and your business:

 



Equally as important as getting clear about who you are as artist,

it's important to know who you're talking to: who you'd love to

work with and sell to. This is your ideal customer or client.

 

Understanding  who these  people are is going to inform the way

you present your brand and where you focus your efforts. 

 

Answer the following questions to start to identifying where your fit

in the market place and who your ideal buyer is. 

 

 

Identifying Your Market

PROMPTS FOR IDENTIFYING YOUR  MARKET

+ IDEAL BUYER

Given who you are and what you do, where does your

art best fit? What kind of spaces would it look

amazing in?

 

 

 

 

 

 

What kind of person would LOVE what you make?

Who is it best matched for?

 

 

 

 

 

 

 



PROMPTS FOR IDENTIFYING YOUR  MARKET

+ IDEAL BUYER  (CONT.)

Where does this person spend time? What's their

aesthetic? What are they interested in?

 

 

 

 

 

 

 

 

How do they shop for art or decor for their

home/space?

 

 

 

 

 

 

*BONUS* If you know anyone who fits the mold of

your ideal buyer (whether personally or from a

distance) the best way to get answers to these

questions is to ask them! If that's not an option for

you, use your imagination as best you can.

 

 



We can't talk about foundations and direction without

digging into what your VISION is for yourself and your art. 

 

I invite you to ask yourself:

 

What do I want?

 

What's my intention for myself and my work?

 

WHY do I want to build my business and get my work

out there?

 

Seriously, take a minute to free write about it. 

 

Even if your answers feel trite or obvious ("Hello, I want to

make money.") it's still important that you're clear on what

they are.

 

Running a creative business can get rocky at times, and

your vision and your "why" will serve as your anchor along

the way.

 

The Big Vision



PROMPT FOR GETTING CLEAR ON YOUR

VISION

 

When it comes to your art business, what's the

ultimate dream? Where is your work held? What

kind of projects or collaborations do you work

on? Who do you work with? Who buys your

work? Take a minute to write out the full

picture, paying extra attention to WHO is and

engaging with your work and in what ways. 

 

 

 



Even if you don't have total clarity around these answers

right now, the fact that you've begun to ask them is a

HUGE step in the right direction. The answers will come

more into focus as you move forward in your business and

your artistic development. For now, focus on the answers

you DO feel relatively clear about and work from there.

 

 It's not about getting things perfectly right  (as you evolve

as an artist, these things will all evolve, too!), but about

letting questions like this guide how you operate in your

business. By asking the questions first, we're able to

build our art biz with intention.

 

And it keeps things simple + aligned for you, too!

 

 

 

 

 

 

 

ASKING THE QUESTIONS > HAVING PERFECT ANSWERS

That concludes Lesson One of this week. 

I'll see you for the next one!


